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1. Brand
2. Intangible asset
3. Parameters
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4. Philip kotler
5. Alen Michel
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6. Luxury goods
7. Mass customization
8. Pure and generic products
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9. Mass markets

10. Brand value and brand equity
11. symbol

12. Imagery

13. Consumer association

14. Premium price

15. Satisfaction/ loyalty

16. Perceived quality

17. Leadership

18. Perceived value
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19. Brand personality

20. Mental association

21. Band awareness and recognition
22. Market share

23. Market price

24. Distribution coverage

25. Capitalization

26. Net asset value

27. Net tangible asset
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28. Patents
29. Licensing
30. Digital
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31. Social web
32. Millward Brown Optimor
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33. Franchising
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34. Risk
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35. Sales cost conversion
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36. Brand valuation analysis

37. CEO, Brand Finance, plc

38. Monetary brand value measurement

39. Brand valuation

40. Intangible assets

41. The international organization for standardization
42. Accounting and financial reporting
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43. Insolvency and liquidation

44. Tax planning and compliance

45, Litigation support and dispute resolution
46. Corporate finance and fundraising

47. Licensing and joint venture negotiation

48. Internal management information and reporting
49. Strategic planning and brand management
50. Brand and marketing budget determination
51. Brand portfolio review

52. Brand architecture analysis

53. Brand extension planning
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54. Meta Standard
55. Intellectual Property Right
56. International Financial Reporting Standard 3 (IFRS3)
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57. Likely stakeholder
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1. Brand

2. Corporate
3. Technology
4. E-branding
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5. Trust

6. E-commerce
7. Loyalty

8. Empowerment
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9. Net Economy

10. Anderson and Bennett
11. Premiums

12. Brand equity
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13. Stakeholders
14. Corporate names
15. Brand positioning
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16. The role of domains
17. Uniform Resource Locator
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18. Product differentiation

19. To convey an intended positioning
20. Segment

21. To establish identification

22. The ease of trademark registration
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23. Heaton
24. Schloss
25. Berry, Lefkowith & Clark
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26. Chief Technology Officer (CTO)
27. Domain name availability



spde 5L (E-Brand) Sy 21 & p

A0 ozl 5 (55508 gl el 036 5 AL SIS 2 gl a0
A Al QKJ_;A;'C..@L; 3 el ol ™ aals 2ol sl asle > e ol
5l A (ML Al b s s easid e b Gllas | 0l sl ol e oS
Aoled p e

Jeebos el e ol 7 glad g o S ARG 3 bl il sl
Laol 7 oKed 45 LS o by s 514655 a0 1y Ol 38 L Olams g ¢ SLESST ol
O Siassy sy oml Sl Bl Loy 1S 53 5 ST 05,8 G 0,5 03
a s by s oS O cdnled (IS Lol ae sasma 3 (65l il 5
Sl 5 bl Paslsl s blE Falaen o K5 LT Jlasl G by, SaS
ol e | Keals Sl 45 Ld LS ad st g3 gy ol 4t s L
e 3 (5,50 YWV K05 aigt 5 (0 3108) 55450 0) Jald aiipt ) Ly
35 ot Olon g Al b ol oIS pUS 555 aseie Ul eslinal T (S ren b Jodos
AB3 e el b a3 | 0Ly B ey S

331 GRaals o a8 oS a5 sl o3l Jhagy cnl Oliies 43505 )
ol sl s bl sbal 5 daly i e dle 4 .S gl Al il Laey S 053
G S L ls (golslime sl (Laey 8 53) S0aSG L adi o 53 45 i~

el O Saen 1 S sl sals 3 oS aE pslas VAV Ll T VL e

28. Check for domain
29. Register domain
30. Cluster analysis
31. Explorative

32. Homogeneity

33. Single-linkage
34. Nearest- neighbor
35. Outliers

36. Heterogeneity

37. Discriminant function analysis
38. Ward-method

39. Eigenvalue
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40. Correlation coefficient
41. Functionality
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42. Kohli & LaBahn
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43. Positive connotation



spde 5L (E-Brand) Sy 21 & p

S5 Sk 058 53 sl lme cpl a S1 g e DIl OR0s Sl s
/RS s e las o3100) 4 OF el bl ol Gl S5 S 8
50l b b 6yl Cokll o Silme 3Ll 3 sl 555 03,50k
ol sl GRE 5 G el sl S e 3 45 Sl (5,50 shme s 58
o=l 5 el 63,8 Ol Sl 1y Ml Lk 4 lites (Sl sl 4l
0L 4 01 035 b JB 0 5 LusiS ol i ol sa 5 5 JUESH Coanl 55 50
ol DL S (53l Olal Olome o 2T Ol w038 Dl 53 15 K03 sl
S s 3> SFK S 5 508 S (S S Sl 3 (e slakiy SO
L Ll S el sl 1 ol S Doe oS 53 L S50 b pe ax S syl
ks 55 O el 5 b ge sl S50 S s (sl s (1 S 5 oy il
P 03 o 4 SoP 5 e Slarenal plll il HALC LT 5 ()50 el ke
Wy el G50 b el s Ve 5 el Slagesl & Wl e S0 ol
e L3 Jlie 53 556 OS5 5 Dbty 51 0355 Jlss s eonl 5 andlS sl e
Aled st sl S 0 el (6l LS

S iy S el s i ol oS s caalllas ol UL iy
Yoosled ppas 534S 458 Olas el L pl Aol ann s b LS s 01 Sty
Sl (Yo 2l s SIS 5 5 52,5500 5 05 S el 2y
3 o L il s, S Al s § LS a1y copline SLlS (63 Susy S0 05,5 oS
ad e 534S U8 o Cllaal s algldy LUK Ol w1y pU ppkin 2 (65,50,
Sl U Gl o A1 (g 51 b el 5 0t SRSl 1 e 2l L5
5 ol o 0T L ke atals S ((say o8 3 g o a5 ooy 2 i gl
caals OF 03 5y Jaih 103 5y B uie S50 93 U 5 pken S 3 IS 5 gy Ol sas
WWW.XYZ- a_als 3| WWW.XYZ.COM gl 4 i) R e A
3 oy S (355 eslissl WWW.Xyz-International.com L software.com
skl e e T eS8 (sle DL G Ol 4 L oL S50
&Mr@ﬁ«s%; s S e enlizal r@grt? sy 3l es S ol st



S b S S gulw ol g laKet 105 Juab

Sl g an OF oy 51 ey 5 oLl (ol oL cpdior Ols 511 oL
=5 655 ol el U OT L ilizte sladals L3 4 s S 0 ibid oS jasta
b Tl dials @l pUM 1 0T L S el
Sl i a5 L 1y a5 JLS soes S opl sl el sl i oo S
S Lulg s sl 3l S slening o gd S ol S e 5T (6,138t
Lsile aslar b aills paslty s (b oS 1 ol ey cdipld Sl 53 el sl
5 oLl (ml o 00y 5 sl o3l Sl 5 Oliass SKaS L as LS LISl
s 0T sl sl e ob amilinr dSCn J S 1 OT b dad e aials sl
Slaal b b amilir 5 dias o plnil 3550 (2035 Slaskas 5 edd iy a3 Sltal b
s o A ol S e ST 4t cpl 5l El Sl ptes ol iy
oL e, S i 53 35 Iy 3T atals b clite b 4 il e aslsl a3l
I il s 8L B olsol 5 bl ol 51 glast o (b | i (ol
ol sl (Kl sl syl 1 ol s ol ol alis s s
L el Bl e ) wlde Bs G S e plal Ssline ) 55 4 i ml 5o
s oS Sl BT Shaxas O sls wls 5 g nin AT s 5y, &5 Jb= s el
AU ol sl Ol a1 E 4 ke sb 4y syt

j‘jbl_g.:;"&“a‘ Ll CU rU" o_jj§45¢'~w| L;IB-JJU\LM@‘) Lols )Ly WL\A

1]

'C_.m‘ CU GU 4&#‘:" U‘zﬁ)

S ol Bl Al b el S g samma 3 kil o3V IS cnl alnil (6l Oley 4t oo
o 2l Aaalrl I b g ol 03 55 Aul 3 5 SNGb oS b s o eds
Gl Ve 5 e Slas S el his oS Wl cpl 53, YU 1y ol 5Ll

padn bali 31 ol ol bl el S

44. Name follows domain.
45. Domain follows name.
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1. Self-efficacy
2. Internet

3. Potential

4. Target Market
5. Service sector
6. Branding
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7. Online

8. Adoption

9. Brands

10. Intangibility
11. Heterogeneity
12. Perishability
13. Simultaneity
14. Tangible good
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15. Loading of pages
16. Graphical card
17. Information technology
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18. Utility
19. Technology-based self services
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20. Hoffman & Novak

21. Many-to-many communication medium
22. Content creation

23. Personalized messages
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3. On-line Internet brands
4. Brand image

5. Brand positioning

6. Loyalty
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8. Listings
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11. Product category
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13. Classic article
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44. Likert scale
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45. Sincerity
46. Ruggedness
47. Descriptive
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Brand Personalities
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48. Multivariate Analysis of Variance (MANAVO)
49. Multivariate normal populations

50. Bartletts’ sphericity test

51. Residual covariance matrix

52. Identity matrix

53. Intercorelations

54. Dependent variables

55. Cell

56. Levene test



e 5,5 L (E-Brand) Koy 20 5

38 DU aes S alad Olie 53 atls sla i * glas uljlg 055 OLSS
Sl Jolad 658 men 55 0l ) RO Rl PP TANE TR [ T ER oAb
adaly 53 (g e L bl s il SOl b 50 ojled Jslr o sl 5 0
s nl el 0L 2 53 el 3Ll e w a5 L Ol pelipl 5 pak (S8 L an b
A Sy Y e e 1 Osesl e a S bl s
Olp e L v e v bl (5 ololine sk gyl BT TR CIPINE SAPRNT ST
o A a3 STy st e iy iy Slltel (Sl 48 5 508 (5 S 4t
255 A e 2 3 e S BB G el it e ) 55 aalllas
Lo slao sl b i e C3L Ly Coasid e sl aled 3 S i
o=l slaslnl (Sl Sl Sl pde b5 sy o S 03 5 b Ll e (6 ke
Lo sty o 53 o8 s bl (b ST Jde @ a5 L St 550
5 St Sl e bos S oS (sla e Sl 35 o (et S ol OF (5 it
gt (3 o 135 5 o s 3l a0 sa3l SS LIS cnl 5 3 ls (5 lsbina
i el SIS aliblone 5 s G Spesl 45 akd SN slaamslie sla0 go 5
L S las e gla Sl 5l i o Ole Sl Ol U a4 S 18

S e

57. Error variance

58. Independent variable

59. Pillai Trace

60. Wilks” Lambda

61. Hotelling’s Trace

62. Roy’s Largest Root

63. Scheffe’s Multiple Comparison Tests
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64. Paired means
65. Confidence interval
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1. Online Brand Management
2. Limited selection

3. Slow downloads

4. Inadequate navigation

5. E-tailers
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6. Business model
7. Offline
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8. Procter

9. Gamble

10. Pampers

11. Strategies

12. Vantastic Sweepstakes
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13. Personalization

14. Collaboration

15. Gray Trudeau

16. Doonesbury

17. Self-service option

18. My account page

19. Streamlined purchase process
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20. Dynamic pricing
21. Carpenter
22. Distribution
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23. Aaker
24. Insufficient use of internet tools
25. Customer-friendly tools
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26. Price- and service —sensitive customers
27. Lack of understanding customer expectation
28. dot-com
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29. Use of inaccurate performance metrics
30. Misperception about the appropriate online branding strategy
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32. Kania
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33. Scope

34. Corporate brand
35. Bamily brand
36. Product brand
37. Barsand Noble
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38. Management
39. Label
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40. Chernatony
41. Control of communication
42. One-to-one communication
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43. Targetin
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44, Chat rooms
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45, Create brand recognition
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46. Protect the domain name
47. Gripe sites

48. Parasites

49, Nemes
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50. Differentiate the brand

51. Get to know who is coming to the site
52. Thrift shoppers

54. Ideal
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54. Encourage brand loyalty
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55. Address the privacy issue readily and openly
56. Utilize cross-selling and cross-promotion to gain competitive advantage
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57. Use online and traditional means to develop and manage your brand
58. Hanson



spde 55 L (E-Brand) Sy 21 & p

Mol sl el

il (SsSar s de 5 Sde oS Gl s o3l L Ol s
5 L0l Sl (ol cla i A Al 3 55 s 5 Gl SO L 5 e s
Lacs b amlor 5 e 5550 (3] b s Shee 51 (35 3550 4 536 Sl
L oS e mle L ciS ipmal 3550 3 Shee (o sl pla el 0155
A3 o A 63 sgn

Sl iy a5 U ol ol G5l eSS 3L 3l 31 slaws (6,8 651l 6 s
ru)\,,u oS o 51 2 olBs 5l slize 0 80,8 Sl e 5 S o
A (D58 53 5 el e 5 pspie O3 ol SO 51 OB S50 sl Sl ol
(ol A S o A age JLal S 8 (6l Sl 0T 51 (515 OB S sk
S g 8l o500 laml (Sl LB ol slasbae 5 b et ls ol (g5 00
oled oo iy 5 b3 Shpe a1 et Ly e

b amia Y e G b oS (Ll slasd) L pems O e 5l s Ve (L
B RS- MAPETE MESPVRTS LIERE

Sdome Hab s ole ¥ ol 8 b aS (5l 31 slaas) Jgeme OL e 5l Aoy Y (O
as o ola |y 5 5L s 5e VS

Sy SVS Jlo ) S b oS (3131 31ax) Jpame O i 51 1y sy 00 (2
s o Sl sl sk a1 5 5L

o 85 IS s aS Aok Ol U syl 5l e ob ST sl et L sl 4
vy dal 2 e Sloy Dde 53 355 Ddedily Sl

L5 PP RCH U PV IR PR VIPI W

33 Ay 6l MS W sl S sl 5l s, 8 (LIS 5 b
o I3 5l 5 8L 4 Skl ibobanl 5 $hs,0 6l OF Sl 5 s
Jpasmn S3by ool bis ol 555 &S — (5318 5 abobl glacdlas s gl

59. Performance Metrics
60. Follow a consistent brand strategy
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1. Brand positioning
2. Marketing startegy
3. Strategy
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4. Consumer goods

5. Segment

6. Retail stores

7. Supermarkets

8. Physical retail stores
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9. Delivery charges
10. Marketing communications
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11. Brand equity

12. Assets and liabilities
13. Brand loyalty

14. Loyalty
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15.Virtual super market

16. Retention rate

17. Learning relationships

18. Customization

19. Interactivity

20. Value-based customization
21. Brick-and-mortal outlet
22. Redemption rate
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23. offline

24. Loyalty related positioning

25. Value-based loyalty

26. Recency of purchase, frequency of purchase, monetary value (RFM)
27. Touch and feel

28. Niche market

29. Information support

30. Retail service
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31. Product benefit
32. Life benefit
33. Loyalty assiciations
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34. Reward system

35. Low price-low interactivity
36. LEAD consumers

37. Bargaining segment

38. High price-high interactivity
39. PLATINUM segment
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40. Feedback
41. High price-low interactivity
42. GOLD segment
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43. Low price- high interactivity
44. SILVER segment
45, Individual consumer-specific information
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46. Percieved quality
47. The higher end consumer
48. The lower end consumer
49, Offline strategies
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50. Word of mouth
51. Extrinsic cues
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52. Lifestyle associations
53. Consumer mindset
54. Objective mindset
55. Exprimental mindset
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56. Attribute

57. Online customer community
58. Youth segment

59. Functional attributes

60. Consumer community
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72. Binary probit models

73. Outcome variable

74. Normal distribution

75. Multiple regression model

76. Multivariate analysis of variance (MANOVA)
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8. Featured Plus (FP)
9. Sponsored links
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15. Theory of incentives

16. Individual rationality constraints

17. Incentive- compatibility constraints
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25. Perfect price discrimination (PPD)
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27. Auguest
28. December
29. English Auction
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31. Flexible discrete-choice framework
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32. Standard log-normal regression equation
33. Explanatory variables

34. Likelihood

35. Market valuation

36. Density and distribution
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37. Single-linear-equation
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38. Likelihood-ration hypothesis test
39. Simulation policy
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1. Luxury brand
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2. Fashion
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. Traditional bureaucracy

. Logistics

. Strategy

. Operational models

. Sensory marketing

. Neuro-marketing techniques
. Customization
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10. Short message sending (sms)
11. E-mail
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12. Opportunity market

13. The Hotel Plaza-Athenée

14. Global Positioning System (GPS)
15. 1 click

16. Files
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17. Campaign

18. Catalogue

19. Milan

20. Icons

21. Website

22. Wallpaper

23. M-commerce
24. Quick response
25. Portal

26. Item
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27. Range

28. Platform

29. Mobile campaign
30. Site
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31. Logo
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32. Short codes

33. Current short codes

34. Media message sending (mms)
35. wireless

36. Bluetooth
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37. Second & Third Generation
38. Multimedia

39. Mobile applications

40. Mobile recognition software
41. Location-based services
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42. Click-to-call (also called CTC, click-to-dial or click-to-talk)
43. One-click purchase (also called express purchase or one-click buying)
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44, Mobile loyalty programs
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45. M-coupons
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46. Avator
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47. Link
48. Web
49, Comment
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1. E-people

2. Luxury brands
3. Online

4, Offline

5. VIP customers
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6. Synergy
7. Internet
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8. Digital

9. Gulf War
10. September
11. SARS
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12. Globalization
13. Money emerged
14. consumerism
15. Materialism

16. Wealth
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17. Gulf States
18. Ideal self
19. Brazil, Russia, India, China (BRIC)
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20. Over-availability
21. Chatroom
22. Paradoxes
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23. Smart and savvy

24. Informed and knowledgeable
25. International

26. Empowered and influential
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27. Demanding, impatient and insatiable

28. Socially and culturally aware

29. Individualistic yet communal

30. Saturated with luxury offerings and information
31. Luxury fatigue

32. Flexible attitude
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33. Jets

34. Convenience-driven

35. Seeking bespoke and made-to-measure

36. More website loyal, less brand loyal

37. Seeks to connect, share and dialogue online
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38. Expects to be in charge
39. Socially responsible
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40. Miami
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41. Profiles
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42. Fidelity cards
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43. Ferrari
44, Portals
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%Brand value

Brand value

change 2011
2011($M) Ve 2010
(= ¢ 153,285 84%
2 i
Google 111,498 2%
3 e S——— — d—
TERa 100,849 17%
4
m 81,016 23%
5 -
Microsoft 78,243 20
6 )
(M% 73,752 8%
7 —
g atat 69,916 N/A
8
Marlboro 67,522 18%
9 o s
P 57,326 9%
10
50,318 12%
11
ICBC 44,440 1%
12 _
6/ 43,647 2%
vodafone
13
N 42,828 N/A
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amazon.com.
L -

Brand value
2011($M)

%Brand value
change 2011
Vs. 2010

Walmart 37,277 -5%
16
36,876 97%
17
@ 35,737 35%
18 i
p 35,404 -11%
19
- = I3 Reoputsche 29,774 N/A
20
VISA 28,553 15%
21
aN 27,249 N/A
22 .
23
24 D = —
CLERRRT | x5 2%
25 —_—
*2:BlackBerry. 24,623 -20%
26
24,312 23%
27
D TOYOTA 24,198 11%
28
HSBC <» 22,587 4%
29 o0
0.0 0
Baih 5E 22,555 141%




%Brand value

Brand value

2011($M) change 2011

Vs. 2010

@ 22,425 3%

31
IE§(.:9 21.834 -15%

32
Giffeile 19,728 -4%

33
R @ A 25 19,542 N/A

CHINA LIFE

34

Pampers 19,350 11%

35
36
orange

37 "y
@ ¥ 8 4k £5 17,530 -20%
BANK OF CHINA
38
%%nzp 17290 15%
39 .
S 17.182 3%
RBC
40
.. 17115 23%

41 EXOI"I Mobil 16,973 10%

42

43 g
@ ilﬁrﬁi&xﬁ‘cﬁ 16’909 N/A
44
diar]n 00
cISco 16,314 2%
45

15,952 0%
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%Brand value

Bzrg?g(;;a\%e change 2011
Vs. 2010
47 ~~
citl 15,674 17%
48

dgcomo 15,449 19%

49 >
accenture 15,427 5%

50 i
15,344 12%
51
@ 15,168 0%

* | TenceniBi | s A

CRy g £ rric 14,900 3%

> M 14,306 19%
> Colgate 14,258 0%

53

56

14,182 -1%
57

13,917 10%
58

13,904 -2%
59

13,754 -8%
60

13,543 16%
61

I :‘ﬂ PETROBRAS 13,421 39%




%Brand value

Brand value
change 2011
20, Vs, 2010
M 13,006 %
63 F N
[ﬁ 12,931 1%
64 B
{} 12,542 27%
65
12,471 3%

66 ;.
@- 12,413 3%

67

sSsnmsuNG 12,160 7%
> CHASE “‘ 12,083 -3%
® Sandad & 12,033 45%
70 SIEVIENS 11,998 29%
& 11,017 41%
& 11,901 40%
r 11,759 25%
74 11,694 N/A
® === TELECOM 11,609 NIA

" =leke/ 11,558 7%
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%Brand value

Brand value
change 2011
2011(3M) Vs. 2010
77
78
11,291 -19%
79 - -
(Nintendo) 11,147 37%
80
81
NOKILA 10.735 8%

Connecting People

82 ’
a \ 10,731 15%

% DPEEZ PINGAN 10,540 N/A

o @bank 10,525 26%

85

SONY toass | o
86

JARA | wws |

87 .
§ Scotiabank 10,076 N/A
88 e
: 10,072 17%
D
89 ~
\‘— S 9,877 10%
‘

90
o1
‘e F B @43 9,587 N/A

CHINA TELECOM
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%Brand value

Brand value
o e
92 '
- 0,
Bankof America
93 Red Bull 0
A 9,263 4%
o4
3
TIM 8,838 21%
9%
WEARCAYS | v | =
97
(u' s 8 W 4 AT 8,668 5%
98
8,600 15%
99
8,535 N/A
100
8,439 9%
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